Modern
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VOLUME THREE - PRINT & DIGITAL

Print &
Digital
Solutions

A premium print and digital environment for the U.S. advisory

and wealth management market.

Modern
American Advisor

EMPOWERING. ELEVATING. EXCELLING
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Private capital for the next
generation of advisory firms.

Problem Is Bigger Than
Performance




Premium media.
Premium audience.
Simple ways to engage them.

Modern American Advisor combines the authority and longevity of premium print

with the reach, targeting and measurability of digital media.

From a full-page advertisement or digital banner campaign to sponsored content,
email and executive video, every solution is designed to place brands inside a

credible editorial environment and in front of the people who matter.

This is not commodity advertising. Itis intelligent, relevant access to the modern

U.S. advisory market.

Print Full Page — $8,500
Digital Banner Advertising — $175 CPM
Email Sponsored Newsletter — From $9,000
Content Case Study — From $4,500
Video Executive Interview — From $7,500
lntegrated By Proposal
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Print Advertising

Luxury print. Serious presence. Long-term brand value.

Modern American Advisor provides advertisers with Full-page advertising
a premium, design-led print environment in which
to reach senior U.S. financial advisers, wealth Double-page spreads

managers and industry decision-makers.
Inside front & back cover

Print provides authority, permanence and brand
. o . Outside back cover
stature that short-lived digital impressions cannot
replicate. MAA print campaigns can also form the Special issues & supplements

foundation of a broader digital, email, content or
video partnership. Bespoke commercial features

Integrated print + digital campaigns

Cover-led partnerships by proposal
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PRINT RATES

The rate card,
kept deliberately simple.

FULL PAGE

$3,500

3 x Full Pages $7,500 each
6 x Full Pages $6,500 each
Double-Page Spread $14,500
Inside Back Cover $10,000
Inside Front Cover $11,000
Outside Back Cover $12,500
Bespoke / Cover-Led Commercial Partnership From $15,000 - By Proposal

Rates shown are indicative rack rates. Volume campaigns, special reports and integrated strategic partnerships are
priced according to scope.
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Digital Banner Advertising

Simple, premium visibility across Modern American Advisor.

MAA banner campaigns place brands alongside relevant
editorial content across ModernAmericanAdvisor.com.

. . . _ _ BANNER
Campaigns are charged simply according to impressions ADVERTISING

175

CPM

delivered, with appropriate placements selected according

to the campaign and the reader experience.

Premium positions across
ModernAmericanAdvisor.com

Advertising alongside relevant editorial content
Section or audience targeting where appropriate
Campaign reporting included

Desktop, tablet and mobile delivery

Private capital, built for the next generation of advisory firms.

Modern
American Advisor
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On Investor Portfolios?




See exactly where

your brand appears.

pay more for professional judgment if skilled managers can identify opportunities that passive strategies
cannot. That proposition has become increasingly difficult to defend--at least in large-cap UsS. equities,

Only 27% of actively managed U. large-cap equity funds outperformed their passive benchmarks during the 12 Bringing the
months ended June 30, according to Morningstar data that compares returns after fecs. The longer-term

rocord is considerably weaker. In the decade through juns, only 1% o active Iargs-cap funds beat their importantnews to
benchmarks.
you

Custody and clearing, re-engineered for
independence.

For wealth advisors, however, the important question is not whether active management is “dead It plainly is
hot. The more conscquential question is whether the role assigned to active funds in client portfolios still
makes sense when the hurdle for success includes fees, taxes, concentration risk and an increasingly

-\ a -
sophisticated passive market _

The answer requires more nuance than simply replacing active funds with ETFs.

The Active Management Problem Is Bigger Than Performance eeinEL

The most obvious problem is underperformance. But advisors should look beyond the headline numbers.

nd promotional
An active manager must overcome several structural disadvantages before adding value. Management fees et i

Portfolio turnover can create additional tax costs in taxable accounts. Cash

¢ costs can create further performance drag. And a manager who differs meaningfully

K must be right often enough~and by enough~to com for those costs.
Subscribe

nding proposition.

The decade: esultis particularly important. A single year of disappointing be expl
away by market conditions, style rotations or an unfo security selection decision. Ten years is m
harder to dismiss.

Wealth Tech & Al

Technology strategy for the
next generation of advice
firms.

WealthTech & Al examines how
technology, automation and artficial

intalligence are changing the way advice
firms operate, scale and serve clients. The
focus is not on technology for its own Why Advisors Are Rethinking Their Tech Stack

une 15,2026 June 13,2026

sake, but on practical, enterprise-grade
gies that help firms stay relevant,
nt and competitive,

X - Custody and
clearing, re-

T
independence.

Project 2026: Helping Advisory Firms
Navigate Artificial Intellige

All placements shown are simply Banner Advertising at $175 CPM. Advertiser creative is illustrative and fictional.



MULTI-DEVICE

Your Campaign reaches advisers

wherever they read MAA.

Desktop. Mobile. Tablet. Email. Digital magazine. One audience, consistently

premium across every surface.

Advcrtising without compromising the Cxperiencc

MAA advertising is designed to sit naturally within our premium editorial environment. We
favour considered visibility over intrusive formats, creating strong advertiser presence while

protecting the quality of the reader experience.



Newsletter & Sponsored Email

Direct access to the MAA audience.

MAA email campaigns provide brands with direct, Sponsored Newsletter

high-visibility communication with relevant members

of our adviser and financial-professional audience. Solus Email

. Segmented Campaigns
Sponsored newsletter opportunities

Solus email campaigns
Segmented email campaigns
Event and webinar campaigns

Research and white-paper promotion

Modern
American Advisor

From $9,000
From $350 CPM

By Proposal



Sponsored Content &
Thought Leadership

MAA works with partners to turn expertise, research From
L . . . . Case Study
and commercial insight into high-quality content built $4,500
to our editorial and design standards.
Sponsored Content
By Proposal

Programmes
Sponsored articles

Executive interviews
Founder profiles
Research-led content
Product explainers
Client success stories

Multi-part content programmes

American /
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1 vely-Managed Fund : |
Underperforming. What1s The Impact![=
On Investor Portfolios?

For decades, the case for acti




FIVE

Video & Executive Interviews

Put the people behind the proposition in front of the market.

Executive video provides senior leaders with a Executive Interview

human, credible way to explain a business, product,

research programme or point of view. Video Interview

— Executive interviews

— Founder interviews

— Product narrative videos
— Research-launch films
— Event interviews

— Social cutdowns
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SECTION FIVE - VIDEO

From $7,500

From $8,500




Campaign Reporting

Reporting built around clarity, not vanity.

Every campaign is reported according to its actual objective — impressions, clicks, opens, engagement,

time on page, registrations, downloads and compliant lead capture, with recommended next actions.

INTEGRATED PARTNERSHIPS

More Than A Page

A Modern American Advisor campaign does not have to stop at a single insertion. Print

can be combined with digital banner advertising, email, sponsored editorial, video and

social amplification to create a broader multi-channel programme around a single

commercial objective.

WEBSITE CONTENT

= ONE INTEGRATED MAA CAMPAIGN

Ask us about integrated Print + Digital partnerships. By proposal.




COMMERCIAL SUMMARY

Everything, on one page.

PRINT EMAIL
Full Page $8,500 Sponsored Newsletter From $9,000
3 x Full Pages $7.500 each Solus Email From $350 CPM
6 x Full Pages $6,500 each Segmented Campaign By Proposal
Double-Page Spread $14,500

CONTENT & VIDEO
Inside Back Cover $10,000

Case Study From $4,500
Inside Front Cover $11,000

Executive Interview From $7,500
Outside Back Cover $12,500

Video Interview From $8,500
Cover-Led / Bespoke From $15,000

Content Programme By Proposal

INTEGRATED PARTNERSHIPS

Print + Digital Programmes By Proposal

DIGITAL

$175 CPM

Banner Advertising —

COMMERCIAL SUMMARY

12



Modern
American Advisor

NEXT STEP

Build Your
MAA Campaign

Book print - Run a banner campaign - Sponsor an email - Create an
integrated partnership

partner@modernamericanadvisor.com

partner.modernamericanadvisor.com

Modern
American Advisor

EMPOWERING. ELEVATING. EXCELLING.

Private capital for the next
generation of advisory firms.

TORCIH
FREED

The Women Changing Finance,
Power &Influence
Tha How Authority | Tha Woman Dafining the Futune of Finance

stor:
willing to pay mere..

PREMIUM PRINT. PREMIUM DIGITAL. ONE U.S. ADVISORY AUDIENCE.



